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Abstract

Considering the importance of introducing products, in this research,
the problem of designing costumer-oriented catalogs has been
investigated. After generalizing the mathematical model of customer-
oriented catalog pz*oblen'z, we developed a self-adaptive genetic algorithm
to solve the problem. It includes clever features to avoid getting trapped
in a local optimum. The results of an extensive computational study using

real and synthefic data sets show the performance of the ‘proposed

- algorithm in comparison with Greedy Out algorithm (GO).
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! Customer attraction
2 Satisfaction
? Loyalty
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! Electronic customer relationship management
% Data mining -

* Optimization method

* Combined approaches

> Clustering

® Classification

7 Data base

8 Marketing
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