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Abstract :

Most of the people of the world from old times were interested in
tourism. As through this type of exchange and travelling customs and culture
of different nations was exchangeable.

Today the tourism industry due to creating high incomes for the host
countries has become a profitable industry, for this reason the host countries
has invested a lot in creating required infra-structures.

In tourism industry the competition is one of the main issues. Market of
tourism includes comparison of tourist demand and supply which this happens
through activities of management of travel agencies and other authorities
related to this industry. The issue of management and coordinations for
improvement of the quality of demand & supply creat very tough competition
in this industry. Therefore for being in this competition we should clearly know
rules & regulations of this industry.

Among all commercial free zones in Persian Gulf Kish island due to its
own unique geographycal situation & its beautiful nature has got the
possibility of attraction of tourist more than any other places in this rejion.
Therefore the necessity of appropriate management & planning for this island
force us to think & do more deeply to solve the problems of this island. To be
able to create a very attractive and pleasant atmosphere for attraction of
tourists by which we can increase the foreign exchange income for the
economy of the country.

For reaching to final conclusions in this research work, | carried over
the studies in four different groups in a way that for three groups the 100% of

the society was checked and studied and only for fourth group namely the

()




“‘passengers” due to propblems of the random check was employed and only
accessibility only the numbers of passengers which where available in the
airport were asked and sampled. The means of collection of data were the
“questionaire” that was prepared separately for each group as follows :

Authorities of Kish Free Zone

Tourist agencies

Hotels in Kish Free Zone

Passengers

In each questionaire four major indecies were considered including:
product, price, promotion & place and for analyzing of the results of data in
the questionairies the factor analysis was utilized.

After analyzing and calculating of the data through the mix factor of

marketing the following ranking for studied four groups was achieved :
1. Promotion
2. Price
3. Product

4. Place

(o)
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