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1 Market concentration 
2 Market spreading 
3 Product adaptation

  

Product/brand mix 
5 Currency strategy 
6 Price adaptation 
7 Sales representatives/office 
8 Distribution adaptation 
9 Promotion 
10 Sales promotion 
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1 Perceived competitive advantages 
2 Awareness and image of rm in foreign markets 
3 Pro tability of export business 
4 Market share associated with export activity 
5 International expansion of rm 
6 Longitudinal experience 
7 Cross experience 
8 Gain a foothold in the export market 
9 Increase the awareness of our products/company 
10 Expand strategically into foreign markets 
11 Increase the product portfolio offered 
12 Export sales 
13 Perceived export pro tability 



 


