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Summary: 
Architecture is the art of creating a place for different human activities 

and the creation of these architectural places is affected by many factors that 
climate, geography, substances and materials, main purposes of the place, 
knowledge and technical skills, certain behavior patterns, present needs and 
equipments and social and cultural conditions and characteristics of the 
society are some of them. 

The below mentioned goals are the reasons of choosing a cultural 
commercial welfare complex title for this project: 

1. Need to cultural places in society for satisfying cultural needs of 
the society members, especially youths. 

2. Providing cultural and recreative services in the form of different 
places so it will be an attraction for attracting people toward the 
commercial complexes. 

3. Compensation of cultural deficiencies and improving the level of 
knowledge and culture of the people. 

4. Reducing the distance for buying required stuffs and merchandises 
in city center. 

5. Preventing from investment of this money in other cities and so, 
creating job opportunities in Rasht. 

6. Creating the required attraction for tourists. 

  

7. So by designing  this project in on of the most popular attraction 
location of the city , has been tried primerly on city elemnt added to 
skeleton of rasht city , indeed a shopping place for people 
requirement developed as a cultaral 

 

welfare space . it could be 
used as a roofed space for tourists and urbar population urbar 
population can buy their needs , in addition they can use this place 
as a recreatire place . touri sts buy their souvenir , also they can use 



   

  
the resturant at the height of 50 m . it could be another attraction 
for this cimmercial complex 

8.

 
Key words   :   architecture ; climate ; city elemnt ; cultural ; 
commercial , welfare , city skeleton , tourist ,  
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