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Investigating the Effect Image of Country-of-origin of Brand equity
(case study electrical goods )

Abstract

The country of origin is considered as an effective factor in choosing products.Since a great
amount of studies on the country of origin through the world have shown that the country of
origin for a product is a potential factor in evaluating products. In this study the effect brand’s
country-of-origin image on brand equity is investigated and necessary conclusions and
suggestions are presented. So three countries (Iran, Turkey, Southern Korea) and three brands
of these countries (PARS, BEKO, LG) have been selected in this paper. Statistical population
of this study is customers who visited electrical product markets of Jolfa in May and Jun
2011. Random sampling method is used in this research and a 289 individual sample of
customers is examined. Research tool is Questionnaire which its reliability on the basis of
Cronbach’s alpha and its validity according to content validity on the basis of experienced
teachers’ opinion in electronic products field are confirmed. Results of Regression analysis
illustrate that subjective image of brand equity has positive and striking influence on brand
equity. The regression analysis results show that brand’s country-of-origin image positively
and significantly influences dimensions of brand equity. The results also show that brand’s
country-of-origin image influences brand equity, either directly or indirectly, through the

mediating effects of brand distinctiveness, brand loyalty and brand awareness.

Keywords: Country of origin, Brand equity, Brand loyalty, Brand awareness/ associations,
Brand distinctiveness
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